
Beyond Your  
School Colors 
Make Your  
Website Unique

MARKE TING GUIDE

Rev March 2019



2mission-minded.com Beyond Your School Colors: Make Your Website Unique     ©2015 Mission Minded, Inc.

Your school’s website is a direct gateway to both your 
community and your brand. As a hallmark of your 
communications, it should present the most cohesive 
and compelling version of your school.

Many independent schools work with website hosting 
platforms that specialize in schools; they provide high 
functionality but also have strict parameters and design 
limitations. Working within one of these platforms, 
however, doesn’t mean your website can’t still reflect 
the personality and values of your school. You can— 
and should—supercharge the same robust community-
building tools these platforms provide by taking a 
strategic approach to your website’s design. 

So go beyond simply matching navigation headers to 
school colors and highlighting pictures from last year’s 
events and use more effective ways to ensure that both 
current and prospective families clearly understand 
your school’s unique brand and value. 

We’ve worked with dozens of schools and gleaned 
powerful insights about how brand strategy can be 
applied to bring a school’s individuality to life on its 
website, regardless of how fixed the platform. 

Here are three tips for making your school’s website 
feel as vibrant as a walk through campus.

INTRODUCTION
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Language
A   We gave “Why MA?” a prominent 

place in the site’s navigation. This 
digital strategy invites the reader to 
learn about MA first, then explore 
what makes MA distinctive.  

B   We used questions as headlines 
and page anchors to represent a 
confident and curious community and 
to reinforce the idea of consistently 
engaged students who are eager to  
dig deeper. 

C   “Why do we push boundaries?” 
draws the visitor's eye to a clear, 
concise message that provides a 
comprehensive summary of MA’s 
differentiating approach to education.

Visuals
D   The color scheme, photography,  

and icons—all joyful, confident, 
creative, and bold—represent the 
diverse points of view and the 
dynamic environment at MA.

Organization
E   The events profiles make it  

apparent to the visitor that learning 
also happens outside the classroom, 
extending beyond the students to 
include teachers, parents, and the 
larger community.

F   “How does learning come to 
life?” reinforces the idea that at 
MA, creative expression, diverse 
perspectives, and compassionate 
behavior encourage students to  
apply what they learn. 

G   A variety of ways to engage with  
the content—icons, images, and 
more—allow the site to connect  
with visitors in the ways that best  
suit their interests. 

1  
Your Website Is You 

Marin Academy believes that educational excellence should push  
the boundaries of what is known today in order to prepare students 
for a world they can’t even imagine tomorrow. To encourage 
meaningful engagement and active curiosity, the Marin Academy 
website uses the editorial theme “Everything Is a Question” as a  
way to demonstrate their commitment to progressive education. 
They needed their website to inspire the same level of inquiry that  
the school does. Here’s how we helped them achieve that: 
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2  
Keep It Concise

Vistamar School has a globally focused curriculum based on the 
leading practices of successful international programs. Their website 
needed to convey that they provide a best-in-class global education, 
without misrepresenting them as an international school. Their site 
is comprised of elements that are easy to digest, giving a sense of 
Vistamar School’s personality without overcomplicated language  
or images.  
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Language
A   Strategic word choices matter.  

So, too, does using simple, powerful 
language. Positioning the word 
“Global” in the navigation defines 
Vistamar School’s focus immediately. 
Vistamar also differentiates itself 
from most other schools with its 
“Athletics and Fitness” header, which 
demonstrates that they understand 
what athletics really teaches kids, 
and why that matters apart from 
competition and school spirit. 

B   The compelling, concise message 
featured on the left side in large text 
and bright colors gives visitors a high-
level overview of Vistamar School. 

Visuals
C   The watermark treatment of the world 

as seen from space gives the site an 
expansive, global feel. 

D   The dominant use of blue represents 
Vistamar School’s intellectual, 
worldly, mature, and sophisticated 
nature. The contrasting gold serves 
as a counterpoint to this deep blue, 
evoking Vistamar’s belief in balance 
and inclusivity.

Organization
E   The “What’s Happening at Vistamar” 

and “Upcoming Events” sections 
use scrolling images to highlight 
one piece of information at a time.
These sections are streamlined, while 
still presenting important, detailed 
information in a dynamic way.
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3  
Let Your Personality Shine  

Drew School’s defining trait is their dedication to individuality.  
They believe that high school shouldn’t be a race to college, learners 
and learning come in myriad forms, and a student’s success can be 
defined in a wide variety of ways. Their website had to reflect their 
celebratory spirit and respect for the idea that no two teenagers are 
the same. 

Language
A   Prominent messages, such as 

“Explore the Drew Dynamic”, 
encapsulate the essence of the 
school, encouraging and welcoming 
engagement with the site. 

Visuals
B   The deliberate use of portraiture 

highlights Drew’s unique personality, 
conveying its drive to meet each 
student where they are. 

C   A mixture of serif and sans serif 
typography is a key visual trigger  
used to demonstrate that Drew is 
both creative and bold.

D   The photographs rotating through  
the carousel on the home page 
reinforce the idea that Drew is a 
second home for teenagers—a place 
where individuals are encouraged to 
be themselves, and that they thrive  
as a result.

Organization
E   A video we developed for Drew 

allows visitors to experience an active 
expression of what makes the school 
unique. A fantastic representation of 
who they are, the video occupies an 
eye-catching position on the site, in 
the center of the home page, and is 
easily accessible with one click.
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Make It Count 
You need more than a beautiful site. You 
need a site that will strategically help you 
reach your goals as a school. A strong, 
cohesive web presence that brings your 
brand to life is one of the best tools in your 
communications toolkit. How you present 
information, what images you show, and 
which words you choose are opportunities to 
reinforce what makes your school unique.

Your website is a critical opportunity 
to connect with prospective families, 
employees, and more. Don’t miss the 
chance to use it to represent your school  
as authentically as possible.

“We are very pleased with and excited...you captured the instructional 
essence of the school, and beautifully expressed our aspirations. Great 
process, product, and outcome.” 
Michael Walker, Ed.d 
Head of School 
San Francisco Day School

Learn More
Mission Minded is a branding firm that works exclusively 
with nonprofit organizations.

We believe that a brand that sets you apart is essential to 
a nonprofit’s success. Every day we guide nonprofits to 
uncover the big, bold idea that will attract more people 
to their work. Because in today’s world, a worthy mission 
is not enough. You’ve got to communicate what makes 
you unique at every opportunity.

Our clients successfully raise more money and attract 
the support they need to achieve their goals. To find out 
how Mission Minded can help your organization, call us 
today at 415-990-9360.


